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A Gameplan for SCHIP Reauthorization 
Things to Do Now
1. Decide who will be your organization’s primary (and secondary if necessary) spokesperson on the issue, and share the messages. 

2. Let your most active Board Members and key partners know the bill is moving, and keep them in the loop throughout the process.

3. Draft an op-ed you can use to celebrate House passage or another milestone and thank state and federal leaders.

4. Contact the five people on your side but outside your organization who you think reporters are most likely to call, and share messages and strategy if appropriate.

5. Start organizing a press conference or media teleconference to take place immediately after reauthorization is passed, including selection of speakers—a family who is benefiting from SCHIP, potentially one or more members of Congress, the Governor, and state legislators as appropriate—as well as partner organizations (but don’t invite media yet).

Things to Do When SCHIP has passed both Houses
1. Alert your network, to spread the word about passage and its impact on state efforts to maintain/expand coverage for kids. 

2. Repeat media outreach, as appropriate.
3. Send the media advisory for your press conference or press call and issue a release to reach outlets that cannot participate.

4. Pitch your op-ed to key papers.

Things to Do When SCHIP is Signed

1. Repeat media outreach.

2. Alert your network, asking your supporters to thank supportive state and federal policymakers. 

3. Pitch an op-ed to state papers highlighting the new law’s impact on the state’s ability to maintain coverage and celebrating the victory and thanking state and federal leaders.

4. Brief state policymakers about the new law’s impact for your state.  This can include producing a one pager on reauthorization’s impact on coverage in your state as well as in-person briefings.

