Georgetown University

_ : Centeron

Health Policy Institute -+ [ |b ¥a2 Budgeet
CENTER FOR CHILDREN i and Policy
AND FAMILIES | O

Priorities

Unwinding the Medicaid
Continuous Coverage Protection

Part 10:
Communications

October 20, 2022



Today’s Agenda and Speakers

. PHE Extended + Georgetown CCF
— Tricia Brooks

« Communications research and — Allexa Gardner

best practices - CBPP
- State communications strategies — Farah Erzouki
from the 50-state tracker - GMMB

— Sarah Whitworth

Texans Care for Children
— Peter Clark

Florida Health Justice Project
— Alison Yager

° Advoce_ltes communicatipns
efforts in Texas and Florida

Q&A
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Unwinding Timeline if PHE Expires after the October Extension

State Renewal
Report Due 45
days prior to

Baseline data report due the end of
the month prior to the end of the PHE;
and on 8™ of month throughout the

end of PHE  unwinding period
c0-d States initiating and completing renewals and processing disenrollments
-day
notice completin
Rovre 00000000000 "
12, 2022

States only

#

Month 1 State may
initiate renewals in
December to begin
12-month unwinding
period. States may
also delay start to
January or February.
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#

1st Date for
Disenrollment
February 1,
2023

PHE ends
January
11, 2023

'

Month 12:
Last month to
initiate
unwinding-
related
renewals
January 2024

Month 14: Last
month to complete
all unwinding-
related E&E actions
March 2024



Current Environment

15M Medicaid enrollees risk coverage
loss when COVID-19 health emergency ‘3 HEALTHCAREDIVE
ends, HHS reports |

HHS says it plans to extend Covid-19

POLITICO |public health emergency

An extension would ensure expanded Medicaid coverage, telehealth services and other
pandemic measures remain in place beyond the midterm elections.

States expect up to a year to finish

Medicaid redeterminations after ’ FIERCE
COVID-19 emergency ends < Healthcare

How the midterm elections could affect the
COVID response
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Goals and Audiences
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-
Enrollee Research Insights:

Low awareness of “Public Health Emergency”

“What is the public health emergency? That confused me.
The phrase “public health Maybe this (information) is not for me... maybe it is only for
emergency” is confusing to those who signed up due to a public health emergency.

consumers.
Many just assume it refers to the “I didn’t need to know anything about a public health emergency.
pandemic. | just need to know the rules changed for Medicaid.”
It is particularly frightening
terminology for Spanish- “I didn’t know what they were talking about... | don’t
speaking participants. They are know what the public health emergency is? What are
not sure what it means for them. they talking about? The pandemic?”
‘It says the public health emergency is over.... that you are
going to lose your Medicaid. But | don’t think the emergency
Source: PerryUndem, Insights from Two Focus Groups: Medicaid Unwinding (February 2022). is over—not rea[/y —we still have COVID.”
PerryUndem, Insights from Focus Groups: Testing Materials to Prepare Medicaid Enrollees to
Renew (August 2022).
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Enrollee Research Insights:
Communications Preferences

Most want to receive important info about Medicaid
renewal through email or regular mail.

Many also want Medicaid to use multiple “I would prefer email and text. Last year | received
communication methods about renewal — mail, text, something a week after it was sent...and then |
app, phone, email. only had a week to renew, and it was very rushed.”

Most said they think information should come from the

state agencies and they see that as an official source.

But they also want to hear about renewal from many

sources in addition to the Medicaid agency. “I feel like if | got a text, that would be easier...it’s
A few noted that email is not the best way to faster and easier...if there aren’t delays in mail.”
communicate about renewal (they receive many spam

emails and are afraid they could delete the notification

thinking it is a scam).

Source: PerryUndem, Insights from Two Focus Groups: Medicaid Unwinding (February 2022).
PerryUndem, Insights from Focus Groups: Testing Materials to Prepare Medicaid Enrollees to Renew (August
2022).
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Enrollee Research Insights:

Renewal
None seem aware that this next renewal period “Normally the process is easy but the last time it
is particularly important or that they could lose took 2 months. | had a lapse in benefits.
coverage. There is low awareness that renewal (Medicaid) said they didn’t have staff. | had sent in
rules have changed and will again. all of the information... then | had to keep calling.
The majority say they have not had difficulties It is a long, tedious process because they were
renewing Medicaid in the past — the process is understaffed.”

straightforward — but some acknowledge getting
notices late and concerns about contacting
agencies.

There is no common terminology for this
process.

Most enrollees said they knew they were
supposed to inform Medicaid if their address
changes.

“(Renewal) notices are hit or miss. They are
supposed to come early but sometimes | get them
late and my coverage lapsed as a result. | hadn’t
even received the notice and they cut me off for
not getting my information in on time.”

Source: PerryUndem, Insights from Two Focus Groups: Medicaid Unwinding (February 2022).
PerryUndem, Insights from Focus Groups: Testing Materials to Prepare Medicaid Enrollees to Renew (August 2022).
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Enrollee Research Insights:
Knowledge gaps on coverage options for non-Medicaid eligible

Awareness of the Marketplace exists, but

“l wouldn’t (go to the Marketplace). I've used
knowledge gaps need to be addressed.

the Marketplace and the amount that | was

: : : having to pay was so steep. If | didn’t have
Few knew they could receive financial Medicaid or a job that provided it, | wouldn’t

assistance to pay for coverage through have insurance.”
the Marketplace based on their income.

‘I had an aunt who didn’t qualify for Medicaid,
so | helped her through the Marketplace
process, and they basically paid for everything.
So, in the future, | would feel good about it
being a good option.”

Source: PerryUndem, Insights from Two Focus Groups: Medicaid Unwinding (February 2022).
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-
Taking a Phased Approach

Get Ready

Objective: Medicaid/CHIP enrollees are Objective: Medicaid/CHIP enrollees
informed of coming changes, update their understand how to re-enroll and take
addresses steps to do so; non-Medicaid eligible

individuals transition to new coverage
Primary Audiences: Navigators and

assisters, enrollees who will need to take Primary Audience: all enrollees, non-
action to stay enrolled Medicaid eligible uninsured individuals
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DONTMISS
INFORMATION
ABOUT YOUR
HEALTH
COVERAGE.

MOVED

RECENTLY?

Make sure your
health coverage
moves with you.
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Key Message: Update Your Address

If you have Medicaid health insurance and you've moved
within the last 3 years, make sure Medicaid knows how to
contact you in case of changes to your coverage. Visit [URL]
or call [NUMBER] to update your address today.

If you have Medicaid health insurance, make sure your
current address and contact information are on file so that
important information about your coverage gets to you. Visit
[URL] or call [NUMBER] to update your contact information
today.

11



Key Message: Renew Your Coverage

GET READY TO RENEW HEALTH
COVERAGE FOR YOU & YOUR FAMILY.

Have coverage through [MEDICAID/CHIP AGENCY]? Renewals are coming!
[VISIT ONLINE ACCOUNT/CALL] or look for a notice in the mail with the steps

you need to take now to keep your coverage. For more information, visit
[WEBSITE URL].

advocate messaging

This is [MEDICAID/CHIP AGENCY] with a reminder that it's time to renew your
Medicaid health insurance. Go to your online account or look for a notice in the
mail with the steps you need to take now to keep your coverage. For more
information, visit [WEBSITE URL]. Your Medicaid/CHIP health insurance will end
on [DATE] if you do not respond by [DATE].

Zg8 Keep your health.

Keep your coverage. State messaglng

Centeron
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Renewal Messaging for Kids and Pregnant Women

Focus on enrollees who are:
o Pregnant or postpartum
e Children

MAKE SURE
| YOURKIDS
! KEEP THEIR

! HEALTH

COVERAGE.

Center on
iz Budget

........ and Policy

Prioritie’s

3 Steps to Keep
Your Medicaid Coverage

LOOK OUT REPLY ASAP GET ANSWERS
Check for official Respond right away with Call XO-XXX-XXXX
information (mail, email, updated info to ensure you with any questions.
and texts) with instructions and your family are
on how to renew coverage. still eligible.

NO LONGER QUALIFY FOR MEDICAID?

Children: Adults:

Most kids canstill be covered through the Adults may be ableto get financial assistance to pay
Children’s Health Insurance Program / [STATE for aplan through [HEALTH INSURANCE
PROGRAM NAME]. For details, check your MARKETPLACE]. Visit [WEBSITE] or call

Medicaid notice or call XXX-XXX-XXXX for more XXX-XXX-XXXXto apply.

information.

13



Key Messages: Coverage Transitions

Focus on those no longer eligible for Medicaid and provide information about CHIP
coverage for kids as well as Marketplace coverage and financial help for adults.

Parents: are your kids no longer eligible for Medicaid? Most can still be
covered through CHIP/[STATE PROGRAM NAME]. For details, check
your Medicaid notice or call [NUMBER].

No longer eligible for Medicaid? Visit [STATE
MARKETPLACE/HEALTHCARE.GOV] for financial assistance to lower the
cost of your health plan. 4 out of 5 enrollees can find plans that cost less
than $10 a month. All plans cover things like Rx drugs, doctor visits,
hospital stays, mental health services, and more. Visit [STATE
MARKETPLACE/HEALTHCARE.GOV] or call [NUMBER].
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Surrounding Enrollees With Messages

\ e . :
Reinforce messages coming from state
| g — Fill in .the gaps where state may not be

reaching enrollees
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Working With Organizational Partners
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-
What are States Doing?

- Materials targeted to a range » Phased communications

of stakeholders strategies
— Enrollees — Phase |: update contact info
— Providers — Phase |l: check your mail
— MCOs — Phase lll: complete your renewal
— Third party organizations like form
assistors and advocates - Some states only have a few
» Encouraging members to opt graphics or flyers available
into text alerts and to "go rather than a comprehensive
paperless” toolkit
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Summary of State Communications Materials

25
A comprehensive
toolkit includes sample
I messages, graphics
(flyers, posters, etc.),
and social media
assets
No Resources Only Social Media Posts and/or Graphics Comprehensive Toolkit

Georgetown University Centeron
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Communications Materials Available

- Template messages * Attention-grabbing mail and
— Social media posts outreach materials
— Graphics, flyers, posters, etc. — Colored letters
— Call center scripts and on-hold — Distinct envelopes or eye-
messages catching text
— Email and newsletter content * Accessible and multi-lingual
— Sample texts information

Budo‘et 19
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State Examples: Comprehensive Toolkits

North Carolina Washington
» Clear framework for outreach * Phased communications with
and trusted messengers key messages
 Variety of social media posts » Separate social media toolkit
and related graphics — Messages provided for different
o All messages and graphiCS audiences (MAG' Versus non-
available in English and MAGI)

— Information about MCO outreach

 Sample notices for various
actions (renewals due,
termination, request for info)

Spanish
* Includes contact information
for navigators

Georgetown University
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State Examples: Social Media and Graphics

Stay Informed.
Stay Covered.

Stay in charge
of your Medicaid
coverage.

Update Your Contact Information

| Stay Informed.
Stay Covered.

*I'on

Budget
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Did you move?
Household changes?
New phone number?
New email address?

Don’t risk missing important
updates about your benefits.

Check and update your information: @
dhs.pa.gov/iCompass pennsylvania
DEPARTMENT OF HUMAN SERVICES
21



Molly Bawn

Bureau of Family Assistance
Nashua District Office

26 Whipple St

State Examples: Attention-Grabbing Campaigns

New Hampshire

Nashua, NH 03060

September 29, 2021

Our records show you have not completed your 05/2021 redetermination or you did not provide

Aviso importante acerca de sus beneficios. Por
favor llame a |a Oficina del Dislrito si tiene alguna
duda o pregunta. También puede solicitar servicios

JANE DOE graluitos de un intérprete:

123 EVERY ST
ANYTOWN NH 01234

IMPORTANT INFORMATION ABOUT YOUR MEDICAL ASSISTANCE

REDETERMINATION

requested verification(s) that is part of your redetermination.

Please return the required verificati andfor your redetermination for the
individual(s) listed below as soon as possible to avoid a gap in your medical assistance
coverage at the end of the COVID-19 Federal Public Health Emergency (PHE).

NH DEPARTMENT OF
HEALTH AND HUMAN SERVICES

Jane Doe

Program Reason

Granite Adv. Failed to complete your Medicaid/Medicare Savings Program
Redetermination

There are four ways to complete required actions or update your information

ik

Online: Go to https://nheasy.nh.gov and make the updates using your NH EASY
account.

The majority of clients use NH EASY because it is a fast and easy way to complete your
redetermination, upload verifications, and more online using a phone, desktop or tablet
If you do not have an account, you can create one at htips://nheasy.nh.gov

2. By mail: Send a copy to the Central Scanning Unit, PO. Box 181, Concord, NH 03302
(or upload online using NH EASY).

3. In person: Bring a copy to any District Office that is convenient to you.

4. By phone: Call (603) 271-9700 or 1-844-275-3447 (ASK-DHHS) (NH Only).

Case# 8725362737 Telephone: (603) 271-9700 or (800) 852-3345 (NH Only)

ID : CNDD30 TDD Access: (800) 735-2064 (NH Only)

Georgetown University
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Vermont

aGreenMou tainCare

DCFPu

Department of Varmont Health Access
and Document Center

280 State Deive

Waterbaary, VT 05671-1500

Important Review Notice

Action Needed

Health Care Information Enclosed

\ Vermont Health Care Information J
\‘\\ Open Right Away -

ATEMCAD: Se fu partuguds, ancent
TR BEEENINONA. BRORBMESECHA FESS-EREH00 BT, BRMIZT AN (LY. Usosese)
AR RRTEMENSE CTUARMBERSLER, WEE 155899960

T p—
~accete 1855 B0 (34400
o g ong 50 ki meng g bed Tamamag e 1580
T 19554995600 (Thai

Alabama

Keep Your Medicaid!

Medicaid must be renewed every year. Stay up to date about changes that can
affect your benefits. Update your mailing address and other

information with the Alabama Medicaid Agency as soon as possible to get
notified

Ways to change your addres

* Visit https://medicaid.alabama.gov and click the mailbox
+ Scan the QR Code above and follow the steps to change your address
+ Call the Recipient Call Center: 1 (800) 362-1504 (Toll Free)

If you are disabled and qualify for Medicaid through the Social Security
Administration (SSA), please contact the SSA office to update your address.

Recipients can sign up to get text notifications by texting the keyword
MEDICAIDAL to 888777.

22



State Examples: Physical and Linguis

Quy trinh Ghi danh Medicaid binh thirérng s& sém bat dau

Hay hanh déng ngay dé duy tri hiém y t& cia quy vi

Virginia va cac tiéu bang khac s& sgm b3t d3u xem xét bjo hiém y t& clia cac thanh vién
Medicaid. Ching téi s& khdng hiy bd ho#ic gidm pham vi bo hi€m cho cac thanh vién clia
ching téima khdng yéu ciu théng tinc dp nhat, nhung ching tdi cin su gidp d& claquy
v| d& qué trinh nay dién ra sudn sé. Quy vj cé thé thyc hién céc birdc ngay bay giy dé dam
bao ring quy vinhan dirge thong ting uy vj s& can dé gia han bdo hiém cda minh.

Théinh vién Medicaid cd thé lam gi:
= Capnhit théngtin lidn hé cla quy vi. Cuff vi cd thé cip nhit:
- Tructuyén téi commonhelpvirginia gy
- Bing cich goi cho local Department of Social Services, {Co quan Dich vu X3
hii}clia quy v
- Bang cich goi cho Cover Virginia theo s5 1-855-242-5282
H3y hanh déngkhi quy vinhin duce thing bdo chinh thictl Virginia Medicaid,
céc co quan tidu bang khéc, cic nhém céng dng v nhé cung cip dich vy cham
s6c stic khoe yBu ciu quy vi:

- Cap nhit théing tin ién h¢ {dia chi gii th o va s6 dién thoai)

- Tr 1¢/i céc théng bao/gia han d€ xic nhin ring qui vi di didu kién

- $&r dung b3o hiém cla quy vi d¢ bit kip viéc chim sic phing ngira hoic

«ch3m séctri holn
Tim hiéu thém v cic ké hoach clia Virgi

“Truy cip trang web Cover Virginia dé

dugccip nhit.

- Poc Cac ciu héi thudmg gip vi
thénh viégn Medicaid vi cic tir
théng fin cip nhét v& Thiing tin
d (1 di3u kién, phi danh v khéng

d COVID-19.

- Bing ki nhin email v cjp nhit vin
ban vatheo dbi chilng t6i trén
phucng tign truyén thdng x3 hji.

+ Truy cip trang web Cover Virginia dé o
thém thingtin

Improving the he

access ro high-

BENEFICIARIOS DE MEDICAID

iNo te pierdas
informacioén
importante!

o

COMUNIQUESE CON
SU DSS LOCAL:
ncdhhs.gov/localdss

BENEFICIARIOS DE MEDICAID

;Esta ha cambiado
el tamarnio de
su familia?

F

COMUNIQUESE CON
SU DSS LOCAL:
ncdhhs.gov/localdss

tic Accessibility

KEY MESSAGES
ACCESSIBILITY

The Alabama Medicaid Agency complies
with applicable Federal civil rights laws
and does net diseriminate on the basis of
race, color, national origin, age, disability
or sex. Alabama Medicaid does not
exclude people or treat them differently
because of race, color, national origin, age,
disability o sex.

If you, or sormeone you are helping has
questions about Medicaid, you have a
right to free aids and services if you are
disabled, or language services If your
primary language is not English. Alabama
Medicaid offers assistance for the

following;

Deaf/Hard of Hearing?

People who are deaf or hard of hearing may call
for assistance updating their address and other
personal information:

(TeleTYpe) TTY: (800) 253-0799

Language Assistance

If your primary language is not English, the
Agency will translate information upon request
within a list of 15 most prevalent languages. If
you have a recipient who needs translation
services, language assistance services are
available to you free of charge. Call 1-800-362-
1504 or (TTY: 1-800-253-0799).

Visually Impaired?
Recipients who are visually impaired may contact
the Recipient Call Center toll free at

1-800-362-1504 for assistance. Recipients may
request printed items in a larger font farrmat

Georgetown University
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N
Identifying Audience for Each Comms Activity

Potential audiences:

= Texans enrolled in Medicaid?
= Policymakers / policy insiders?
= Enrollment assisters, community organizations, providers?

Depends on:

= The organization’s strengths (Who is on your email list? Who follows you on social?)
= The messaging goals
= The hook

Determines:

= Message (e.g., focus on the state’s role or what consumers should do?)
= Tactics/activities/platforms (e.g., op-ed vs TV news)

Georgetown University

.. Health Policy Institute
CENTER FOR CHILDREN
AND FAMILIES
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-
Targeting Policymaker / Policy Insider Audience

How:

= Earned media and social media

= Meetings and hearings

= |etters to state agency and blogs

Hooks:

New extensions of PHE

Letters to state agency

= Hearings

Anytime we talk about health coverage (e.g., new uninsured numbers)

Centeron
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-
Messaging for Policymaker / Policy Insider Audience

Our messaging all year:

= Don't kick eligible kids off health coverage

= State leaders are responsible/accountable

= They need to fix current delays and put a good PHE plan in place
= There are concerns about the state’s plan for end of PHE

Added last few months:

= PHE policies are great for Texans — more health coverage, more health
funding

= Neutralize possibility of Texas pulling out — but without mentioning that option

Georgetown University

.. Health Policy Institute
CENTER FOR CHILDREN
AND FAMILIES
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Our Message About October Extension

Focused on policymakers/policy debate but includes consumer message:

* This is great news!

- Feds gave Texas more time to get ready
- Health coverage for kids and moms continues
* Funding continues

* This could be the last extension.
- Texans should update their addresses.

Georgetown University

.. Health Policy Institute
CENTER FOR CHILDREN
AND FAMILIES
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N
Our Message for November If We Learn PHE is Ending

Pivot to focus on consumers — but include message holding state accountable:

A deadline is now looming for Texans enrolled in Medicaid.

To avoid losing health coverage:
= Update your mailing address
= Respond to the renewal applications

= Texans no longer eligible can try CHIP and HealthCare.Gowv.

= Texas leaders are responsible for making sure eligible kids don’t get kicked off their
health coverage.

Centeron
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-
Advocates Filling in the Gaps

Recognizing the Void
= FL is one of the 25 states that have not put out any public-facing materials

Targeting Those Who Need to Know and Those Who Can Help:

= Advocates
= Consumers

= Providers
= Payers
= Electeds
e Centeron
Georgetown University Lente
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Content Creation
Created PHE Unwind Webpage

= https://www.floridahealthjustice.org/public-health-emergency.html
Key Information Shared

= Factsheets and Q&As for advocates/providers and consumers
= Targeted factsheets re. five most impacted sub-populations

= Stories of potentially impacted individuals

= Training video for front-line workers (assisters, case workers)
= Waiting room/office flyer

Georgetown University Centeron
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Information Dissemination

Social & Traditional Media

= Periodic social media posts with topline messages in English & Spanish
= Planning: Weekly Reminder posts
= Raise in every interview

Trainings

= Legal services attorneys
= Social services providers
= KidCare coalition

Georgetown University

.. Health Policy Institute
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1) Create an ACCESS account, if you don't
have one. 2) Make sure DCF has your
current contact information, so the mail

Go to: https://www.myflfamilies.com/service-

then click on the bouncing Virtual Assistant in

DO YOU GET
HEALTH INSURANCE
FROM MEDICAID or

a MEDICAID MCO?

DCF needs to be able to

contact you to see if you are

still eligible for Medicaid.

TO DO NOW:

they send will reach you.

programs/access/

the lower right corner.

FLORIDA HEALTH
JUSTICE PROJECT

Learn
more:

Georgetown University
Health Policy Institute

CENTER FOR CHILDREN
AND FAMILIES

Sample Media/Pubs

Florida Health Justice Project
Medicaid is complicated, and many enrollees will need help in
understanding how they will be impacted by the upcoming policy change.

Learn more here:

EVERYONE
MUST RENEW
THEIR
MEDICAID.

Renewal rules will be
changing, as a result you
may lose your Medicaid
coverage.

To help ensure ongoing
coverage, update your
address through ACCESS

“==" FLORIDA HEALTH
Il justice projecT

(_]L‘n[OI'nn
Budget

. ) p=q [P
(lll(l']; ()llC\
Priorities

" FLORIDA HEALTH JUSTICE PROJECT, INC.

The Public Health Emergency (PHE) and Extended Medicaid Coverage:
Q & A for Florida Medicaid Recipients
October 2021

What is the PHE and extended Medicaid coverage?

During the national COVID-19 Public Health Emergency (PHE), which is still going on, virtually
enrolled in Medicaid as of March 2020 or later can be terminated from coverage. Thus, people
no longer eligible for Medicaid have stayed covered and will remain covered until the PHE ends.

Are there any exceptions that would cause someone to lose Medicaid during the PHE?
The only exceptions are if you move out of Florida or ask to be disenrolled.

What are some examples of people who are still on Medicaid because of the PHE?

Under normal Medicaid rules, if you are on Medicaid because you are a low-income parent, your
Medicaid eligibility ends when you no longer have a(ny) minor child(ren). Thus, if you were on Medicaid
in March 2020 and your youngest child turned 18 in April 2020, you are no longer “technically eligible”
for Medicaid coverage as a low-income parent. However, due to the emergency PHE rules, you still have
Medicaid coverage.

Families no longer eligible for Medicaid due to increased income

Under normal Medicaid rules, the income limits are higher for children than parents and highest for
infants than children between 1 and 18. Here is an income chart. Under normal rules, if the family’s
income increases above the income limit(s) for various family members, that family member’s Medicaid
eligibility ends.

For example, Jane, a single parent with a 3-year-old and a 10-year-old lost her job in April 2020 and
enrolled the entire family in Medicaid. Even though Jane got another job in June 2020 with a monthly
income of $1800, or about 100% of the federal poverty level, everyone remained on Medicaid due to the
emergency PHE rules. Under Florida’s normal rules, Jane would no longer be eligible since the income
limit for parents is at about 32% of FPL, or $577 for a family of 3. (Under the normal Florida rules, the
children would still be eligible because the family income is under the limit of 138% of the FPL.)

Individuals eligible for disability related Medicaid whose Medicare has started

Under Florida’s normal Medicaid rules, individuals found disabled and whose income is less than 88% of
the FPL (or $945/mo), are enrolled in Medicaid. However, they lose their full Medicaid coverage when
they are enrolled in Medicare. Typically, there is a 2-year waiting period before Medicare begins after a
person is found disabled.

PUBLIC HEALTH EMERGENCY & EXTENDED MEDICAID

In the face of COVID-19, the federal government has disallowed all states, from terminating the Medicaid coverage of virtually all beneficiaries. As a result,
since March 2020, hundreds of thousands of Floridians who are no longer eligible for Medicaid have maintained their health coverage. This moratorium on

terminations will last until the end of the federally declared COVID-19 Public Health Emergency.

Once the Public Health Emergency (also called the “PHE") ends, individuals who are no longer eligible will lose their current Medicaid coverage. In order to
prepare, all Medicaid recipients should update their information with the Department of Children and Families. Individuals may be eligible for another health

coverage option, or another type of Medicaid. See below for more information, and keep checking this page for updates.

THE STORIES, INFORMATION AND MEDIA

o R — — . [ Preparing for the Public Health

Emergency's "Unwind" of Continuous

PREPARING FOR THE
PUBLIC HEALTH EMERGENCY’S “UNWIND”

Medicaid Coverage | The Impact on

OF CONTINUOUS ICAID COVERAGE

Florida Parents and Caregivers

The Impact on Florida Parents and Caregivers
July 2022

7/20/2022

Medicaid is complicated, and many enrollees will need help in understanding if
=" FLORIDA HEALTH P
" their Medicaid termination notice is correct.

JUSTICE PROJECT

Watch on  (E3VouTube

This video and the portal resource materials have been created as a basic
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Regular Communication

= Periodic check-ins
= Agency review of advocates’ drafted publications

Public Meeting(s)

= August convening of high level agency staff, advocates, and Tricia Brooks
= Follow-up meeting being planned
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